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Automotive
Consumer Culture,
Product Evolution, and
What It Means for

Packaging
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North American Market
Evolutions

Evolving Racing Ecosystem

Motocross and racing are expanding beyond competition into
lifestyle and participation ecosystems.

Diverse Sales Channels

Products sell through dealers, big-box retailers, and direct-to-
consumer platforms with varied packaging needs.

Expanded Rider Expectations

Riders demand usability, trust, and premium experience beyond
raw performance in products.

Packaging Demands

New functional and communicative packaging demands arise in
diverse sales environments.
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What's Driving The
Change

Technology & Electrification

As younger buyers push EV adoption, vehicle performance
expectations now extend to software and digital
experiences.

Culture & Lifestyle Crossover

Motorsport-inspired design and nostalgic heritage cues
are finding new life in fashion and consumer products
through contemporary collaborations.

Experience-Driven Ownership & Retail

As cars evolve into everyday living spaces, product
launches and pricing are increasingly shaped by drops,
events, and brand collaborations
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Generation Values

GenZ | Affordability, sustainability, flex-ownership, classic car nostalgia

Millennials ‘ EVs, tech integration, community-driven experiences

m Characteristics

Drive grassroots trend adoption, value storytelling and unique

Pioneers . : . : :
collaborations, engage with custom gear, tutorials, and social sharing

Growing demographic, driving demand for motorsport-inspired fashion

Female F1 Fans :
and experiences

Motorsport Seek technical gear, heritage references, and exclusive event-driven
Enthusiasts merch

These consumers expect performance, meaning, and experience—
before they even open the product.



CPG Crossovers
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BMW Motorsport Fragrance
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Chevy x Erewhon Juice F1 x Drive Coffee

Automotive brands are actively shaping consumer products through design

language inspiration as well as direct collaboration

McLaren x Optimum Nutrition

Gate Drop Energy Gummies
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Key Packaging Forces

Omni-Channel Packaging Design

Packaging must perform well across multiple sales environments
without compromise to meet omni-channel demands.

Volume and Dispensing Needs

New bike types require varied motor oil volumes and more precise
dispensing solutions in packaging design.

Smart Sustainability

Recycled content growth is driven more by corporate ESG goals
than by consumers at shelf, apart from high-income, Millennial or
urban buyers.

Anti-Counterfeiting Measures

Packaging acts as a trust signal by incorporating features to combat
growing counterfeiting online.




Packaging Design Considerations

Packaging design is moving toward sustainable, reusable, and Al-enabled designs that reduce waste, improve
logistics, and add smart tracking and engagement.

»

Consumer Experience Premium Design Consumer Convenience

Sustainability

* Recycle ready mono- * Unboxing experiences * Metallic foil * Easydispense
materials * Nostalgic callbacks * Matte/gloss * Secure reseal

* Increased PCR content * Digitally enabled contrasts * Lightweightrefills

* Smartlabels for tracking personalization » Strategic texture * Benefit forward labels



Packaging as a Brand and Business Tool

As DTC and e-commerce grow in automotive, packaging plays a bigger role in branding, compliance, and the customer
experience — in fact, it's often the first physical brand interaction.

Purchasing Design Marketing Supply Chain

Mercedez leverages retro packaging Shell’s label-less bottle for the Shell’s refillable and reusable Axtol labels can be scanned to verify
for their classic car product line Chinese market package is good for up to 100 uses product authenticity

Prioritize PCR, mono-materials, and  Use tactile and nostalgic elements to Communicate packaging Incorporate authentication cues like
easily recyclable materials like NIR enhance the unboxing experience sustainability or innovation as part of QR codes to reduce counterfeiting
Black resins the brand story risk



Key Take-Aways, Across All Channels

@O OMNI-CHANNEL
bemad DESIGN

One bottle, three retail
environments

Dealer shelves reward bold
standing displays. Big-box
(Walmart, O'Reilly) requires
planogram compliance and
shelf-stable HDPE.

DTC demands crush-resistant
structure, leak-proof closures,
and labels that survive a poly
mailer.

No single current oil bottle
design wins all three — that's
the gap to close.

NEW FLUID
CATEGORIES

,’ SUSTAINABILITY

Electric bikes create new
SKU demands

Electric dirt bikes (KTM, Stark,
Zero) still require fork oil, brake
fluid, and chain lubricant — but
in smaller, more precise
volumes than traditional ICE
bikes.

New dosing callouts, pour-
control fitments, and compact
SKU formats are needed to
serve a growing rider segment
unfamiliar with traditional oil

jugs.

Enhancing recyclability of
Black resin

Black HDPE can be hard for
optical sorters to detect at
recycling centers.

NIR-detectable resins can
improve recyclability while
maintaining a black
appearance.

Walmart supplier scorecards,
alongside EU PCR targets, are
increasing the importance of
recyclable materials.

O COUNTERFEITING

Fake oil is the #1
counterfeited auto product

Counterfeit lubricants are a
$4B+ global problem.

In online channels, your bottle
is the only authentication a
buyer sees.

Induction-sealed foil liners,
shrink-sleeve tamper bands
over closures, and QR codes
linking to batch traceability are
the primary defenses — and a
competitive differentiator at
retail.

Race credibility converts
on the shelf

Motocross represents 47% of
the dirt bike market — and
riders buy what they see on the
podium. Race-heritage
graphics, bold high-contrast
labels, and limited-edition
colorways on oil bottles directly
drive shelf conversion.

Premium matte-finish labels
signal performance over
commodity, justifying higher
price points across all three
channels.

The Big Implication:

Packaging must now win on three shelves simultaneously - the dealer wall, the big-box aisle, and the DTC
doorstep; each with different demands on structure, label durability, compliance, and brand impact.




OUR VALUE-ADD

When your packaging needs are complex,
our experts provide exceptional products and services
so you can focus on your business.
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Award-Winning Global End-to-End
Design & Engineering Procurement Scale Logistics Management
Capabilities
o
2 2 @
Intense Focus Relentless Action-Driven

on Quality Support & Expertise Commitment to ESG



DESIGN & ENGINEERING

Our award-winning Design & Engineering studio offers
expert graphic, industrial, and mold development services
at no cost, with hands-on, in-studio sessions that bring
your packaging concepts to life faster.
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DESIGN & ENGINEERING

PROJECT
KICKOFF
Our Proven
Packaging Process
DESIGN &
DEVELOPMENT
With over 30+ years of industry
. . . PACKAGE
experience, we take pride in our ENGINEERING
ability to support our customers UALIDATION &
COMMERCIALIZATION

with commercial ready designs that

win in the marketplace.
CONTINUOUS

SUPPORT & EVOLUTION




DESIGN & ENGINEERING

We provide the tools you need to jumpstart the design
process with informed creativity

LIS

Consumer Insights

Identify key purchasing behavior and
packaging implications of your targeted
consumer group

Inspiration Boards

Competitive audit for design
language visualization, used to
help refine the creative brief

alll POCKET-SIZED
PERSONAL CARE #=

TRICORBRAUN

Design Compendiums

Showcase our full design and insight
capabilities with concepts, organized
by market category.



DESIGN & ENGINEERING

The Deliverables You Can Expect from Our Team

IDEATION

DEVELOPMENT

COMMERCIALIZTION
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INDUSTRIAL DESIGN

GRAPHIC DESIGN

DESIGN & ENGINEERING

ENGINEERING & QUALITY

Structural concept renderings
are used to explore:

* Ergonomics

* Design language

* Fill capacity

* Material considerations

Artwork concept renderings
are used to explore:

* Decoration styles
* Available deco areas
* Embossing development

Concept drawings are used for
quoting purposes and only
contain:

* Overalldimensions
* Estimated gram weight
* Nominal specs

»
»

Final part drawings are used for
tool development, and contain:

Detailed information for mfg.
Full specs & tolerances for QA



DESIGN & ENGINEERING

In-House Mold Development

TricorBraun Mold Engineering Centers
Lake Elsinore, California & Toronto, Canada
* Production & Prototype Mold Building Capabilities.
EBM, ISBM, & IM mold sampling capabilities

3ona

Newly Established Rapid Tooling Supply Base T : | A
* Domestic & International Suppliers ]
* Small scale “production” capabilities e o

Customer Benefits . -

* Faster speed to market ‘

+ Streamlined development and lower risk through proof-of-concept testing s
* Validated fit, function, and compatibility N -
* Support for internal, retail, and consumer evaluation
* Reduced reliance on manufacturing partners

Part Design Optimization

* Performance, appearance and manufacturability

CONVENTIONAL




In Automotive & Industrial
TricorBraun Success
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Thank You
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