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Familiar formats.

Elevated expectations.

Honey may be one of the grocery aisle’s most familiar categories, but its packaging is
becoming noticeably more refined.

Rather than disrupting familiar formats, brands are redefining what premium looks like. Cleaner
graphics, elevated materials, and thoughtful structural details are replacing the rustic craft cues
that have long defined the category. The result is packaging that feels equally at home in specialty
food, wellness, and modern pantry brands.

What’s Changing
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Premium is becoming
more understated.

Modern typography,
restrained color palettes,

and simplified graphics

are replacing traditional
honeycomb patterns, vintage
illustrations, and novelty-
inspired branding.

Why it Matters

Materials are telling a
stronger quality story.

Glass continues to define
premium, while soft-round
PET jars offer a more
elevated interpretation

of everyday convenience.
Material choice is becoming
part of the brand story—not
just a packaging decision.

Function is becoming part
of the experience.

Better dispensing, integrated
tamper evidence, and
recyclable packaging
solutions are being designed
into the overall consumer
experience rather than
added as an afterthought.

Consumers increasingly associate thoughtful packaging with product quality. As the category
evolves, the opportunity isn't to reinvent the structure—it's to elevate familiar formats through
better design, materials, and user experience.

Images (L to R): L'Ape nell’Orto, Hilltoppers Spreadable Honey, Sue Bee

RAW HONEY

Packaging in Practice

Modernizing familiar formats through structure, graphics, and consumer experience.

Today's honey brands aren’t abandoning familiar packaging—they're refining it. By borrowing cues
from adjacent categories and focusing on thoughtful details, they're creating premium experiences
without sacrificing familiarity.

Modern Convenience

Squeeze bottles are borrowing cues from premium sauces and condiments through cleaner
silhouettes, bold color systems, and more intentional branding. New spouted flex formats
further improve dispensing while creating a more contemporary shelf presence. (1, 2)

Modern Craft

Premium honey is moving away from rustic craft toward a more contemporary expression.
Simplified typography, restrained graphics, and distinctive details—like custom label shapes
and cohesive color systems—communicate quality without relying on traditional honey imagery.

Rather than creating a new look for every SKU, brands are building consistent packaging
architectures that scale through color, creating stronger shelf recognition and easier
flavor navigation. (3, 4)

Sustainability as Design

Sustainability is becoming part of the package itself. Creative material choices, removable
corrugated labels, and simplified packaging systems reinforce environmental commitments
while creating distinctive shelf appeal. (5, 6)

New Expressions

Honey is expanding beyond the traditional jar. Aluminum tubes borrow cues from premium
personal care, while single-serve sachets and honey bites introduce new consumption
occasions—from travel and hospitality to functional nutrition and natural energy. (7)

These emerging formats demonstrate that innovation isn't just about new structures—it’s about
finding new ways for consumers to experience the product.

Images (L to R): (1) Egmont Manuka Honey, (2) Hon's Honey, (3) Quintu Organic Honey, (4) Activist, (5) Honey Dept.,
(6) Jamie’s Hive to Table Honeycomb Bites, (7) Nate’s Honey



POWERED BY PROPOLIS.
BACKED BY SCIENCE.

What’s Next

Premium honey is borrowing less from traditional pantry brands and more from adjacent categories
like specialty food, wellness, sauces, and even personal care. As the category evolves, expect
brands to differentiate through cohesive design systems, purposeful materials, and packaging that
creates new consumption occasions—not just new shelf presence.

Images: Truvia Nectar, HYVE Honey, Ghost Honey, Manukora, Beekeeper's Naturals, Hilltop

The brands listed in this report belong to their respective owners and are included for research
purposes only. Their inclusion does not suggest any affiliation or endorsement.
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